PREPARATION

i PROTECTION

**Many things to many people, media literacy involves a complex interac-
tion between media messages, media formats, and me{!ia andieg.ces.‘
Properly understood, it has interdisciplinary applications and implica-
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PURPOSES OF MEDIA LITERACY

The Indian parable of the blind men
touching the elephant has some relevance
for those of us who work with media literacy.
At the very least, it suggests that media
literacy can be seen in different ways by
different constituencies. It encourages us to
recognize that one size does not fit all and
cautions us against slavish replication of
models, especially models from other cultures,
that are not necessarily appropriate to the
unique characteristics of American schools or
society. This is not to reject those approaches,
but rather to encourage exploration and modi-
ﬁpa}tion of such models based upon local con-
ditions. Within the prevention community,
successful management strategies are ones
that have empowered those at the local level.

Similarly, media literacy must be flexible
enough to offer principles and guidelines
without dismissing those programs that con-
centrate on one component or another, such
as production over analysis, protection in-
stead of preparation, television rather than
computers. As prevention professionals
have noted, the successful shift from inno-
vation to implementation and integration is
most likely to ocecur when “community lead-
ers and opinion shapers have the opportu-
nity to take ownership of the strategy and
make it their own . . . and when diverse
community members are involved in tailor-
ing the intervention to their community”
(Hawkins, Arthur, and Catalano 1995, 404).






