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An Introduction to

dia Literacy:

The What, Why and How To’s

For many years now, The National Telemedia Council has been
asked if any clear, succinct yet comprehensive overview of media
literacy was available. While Telemedium consistently addresses
curriculum concerns, and textbooks like Visual Messages provide
K-12 strategies and activities to integrate media literacy into the
curriculum, there is a need for a simple overview that explains to
a newcomer to the field, just what media literacy is, and why we
need it and where it belongs. These few brief pages then, represent

our contribution to that need.

by David Considine

What is Media Literacy and why do you need it?

First, the "why?"

In an age when most Americans get
most of their information from televi-
sion not textbooks, pictures not print,

we need a wider definition of what it

Picture is Worth a Thousand Words.

These words are even truer today in an age
not only of computers and telecommumca&
tions but of virtual
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It would be one thmg if such technolcgles
were employed only in the entertainment
media, but increasingly these production
values are evident in broadcast news. Are-
porter in a TV studio is, for example, magi-
cally transported by computer onto the
White House lawn. The mere location lends
power, authority and therefore credence to
the reporter and the story. This form of set
decoration or window dressing is deceptive,
especially when it is utilized during a pro-
gram which is meant to provide us with fac-
tual information that we can rely upon.
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While such techniques may render the pro-
gram more visually pleasing, they represent
the emergence of infotainment and the de-
eutral and reliable news:

: accumcy and authenticity of informationin
all its forms, not just print. They need the
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As we approach the end of the 20th cen-
tury, Americans in the workplace as in their
daily lives will increasingly need the infor-
mation and communication skills necessary
to live and work with multiple formats.
Rather than simply typing print from page
to screen, they will work with still and mov-
ing images, graphics and text. The organi-
zation and arrangement of these elements
on the screen will require expertise in vi-
sual language and human perception. It
will require individuals skilled in the de-
signand display of information that is elec-
tronically produced, stored and accessed.
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A Definition

Media literacy, then, is an expanded infor-
mation and communication skill that is re-
sponsive to the changing nature of infor-

responsible citizens _ mation in our society. [taddresses the skills

students need to be taught in school, the

- competencies citizens must have as we con-

- sume information in our homes and living

- rooms, and the abilities workers must have

- as we move toward the 21st century and
 the challenges of a global economy.

~ In North America, while a phrase or word
- may change here or there, most media lit-
- eracy organizations and leaders accept this
- definition of media literacy:

The ability to
Access
Analyze
Evaluate
and
Communicate
information in a variety of formats
including print and nonprint.

Like traditional literacy it includes the abil-
ity to both read (comprehend) and write
(create, design, produce). Further, it moves
from merely recognizing and comprehend-
ing information to the higher order critical
thinking skills implicit in questioning, ana-
lyzing and evaluating that information.






